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Part 1
Discussion 1
1. The two types of risk that any firm may face are a financial risk and business risk.
Financial risk. It involves the firm concentrating too much on the variation in return due to leverage. It is also the portion of the business that is financed by debt and the available capital of the firm. Increase in the leverage of the company leads to potential fluctuation to increase the stockholder earning (Benedettini et al. 2015). When the business is new, it must check the financial risk because sometimes a big company with great potential might give a good return in the future but not necessary right away.
Business risks. It happens with the changes in returns of the firm due to the fluctuation of the economy. This means that some industry will earn more return than others depending on the management of the firm and the cyclical periods in the marketplace. For example, competitions between two or more firms may cause significant business risk when the firm is not able to provide returns on investment of the firm (Benedettini et al. 2015).
2. By studying managerial economics, a manager will have decision-making skills. The skills will help him in making decision and planning for the future. The business manager will show their involvement in the business for an integral and essential part of the management and operation of the firm. The manager will be able to make a wise decision in balancing the price of goods so that they facilitate allocations of resources, thus increasing the sale that will contribute to high profit. 




Discussion 2
1. When deciding what I should and what should not be on sale is an importance’s business choice that managers are faced with. Price elasticity is a critical tool in any business that wants success. 
Assuming that I was the district manager of a grocery store chain like Ralphs or Albertson, I would invest in flowers, Valentine Days cards and Chocolates. Prices elasticity of demand can be define as the percentage of changes in the quantity demand of the goods that is caused by the percentage change in its price (Jawad et al. 2018). Furthermore, the price elasticity of demand shows how demand reacts to the difference in price. Factors that determine the price elasticity of demand are, Durability of the goods, Proportion of total expenditure and the possibility of postponing purchase (Jawad et al. 2018). 
2. [bookmark: _GoBack]To Achieve profit maximization goal of a firm, firstly manager must have good decision making skill that will create more chances of the firm to increase the profits of the firm by increasing the revenue of the firm. Secondly, the manager must make sure that all department of the firm is on the same page in regards to budget and expenditure of the firm. These strategies will make every department to make good use of money that is allocated to. Every cash in the company will be accounted for. For example, the budget hours will not be given a precise number of hours they can schedule; thus overstaffed that cause too much spending revenue on the payroll. 
Discussion 3
1. Perfect competition is a market structure where there are many buyers and many sellers, and there is complete knowledge about the market. The prices of goods and services are determined by demand and supply.
Economist love to discuss this model because there is a profit-maximizing of the firms in the market. The profit of the firms is the difference between the revenue and the cost incurred during operations. When the gain is negative, it means that the firm is making a loss. Revenue of the firm is determined by multiplying price and quality (Brecher, & Gross. 2018).
2. Oligopoly is a market structure where few firms dominate the market. I agree that Oligopolies' have a negative effect on income distributions. When there are few firms in the market, the market becomes highly concentrated (Brecher, & Gross. 2018). In case when a few firms dominate, there is a possibility that other small firm may operate in the same market.
Discussion 4
1. Forecasting is a planning tool in business management in its pursuits to grapple with the ambiguity of the future by depending on past and present data (Fallah et al. 2018). Forecasting is used by the management of any firm to predict the events that have an impact such as sale expectations of the firm, plan to anticipate future expense and changes of prices of share for some time. It is a science because the methods used in forecasting and it’s also an art because of the application of forecasting methods (Fallah et al. 2018). 
Econometric forecasting involves quantitative and initial methods that use a system of relationship. Example of an independent variable includes exchange rate, gross national product, and inflation. The econometric analysis is usually based on statistic and economics that gives a scientific model of forecasting (Fallah et al. 2018). 
2. The two legislations that prevent monopolization are the Sherman Act and the Clayton Antitrust Act.
 Sherman Act prevent monopolies or any unreasonable merging of firms to avoid exploiting of other firms and companies in the economy while the Clayton Antitrust Acts was to strengthen the Sherman Antitrust. I believe that the legislation has helped the economy because they prevent exploitations of other firm and thus bringing stable income distribution in the economy. 
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